
Advancing Prosperity and 
Opportunity for Latina and 
Women Entrepreneurs in 
California:
A policy roadmap grounded in data 
and community voice

Expanding Networks & 
Mentorship
Who’s in Your Business Network?

What actionable, 
community-informed policy 
changes look like:

48% of Latina 
business owners 
do not belong 
to any business 
association.*

48%

Barriers

Networking 
gaps and 

underpresen-
tation limit 
potential

Fragmented 
networks 
weaken 
support

Cultural 
stigma 

discourages 
seeking help

Push for transparency
Require standardized demographic reporting 

on funding and procurement applications.

Prepare for the unexpected
Broaden the definition of “state of emergency” 

and institute rapid response navigators.

Strengthen support networks
Invest in inclusive mentorship programs 

that create community.

Change the narrative
Lift up Latina success stories to build 

trust and break down fear of rejection.

Remove everyday barriers
Support women entrepreneurs with 

training, childcare, and certifications.

What’s Working
•	 Community-based mentorship 

provides guidance for new business 
owners on securing loans and navi-
gating applications.

•	 Narrative changes through research 
and storytelling build visibility and 
expand access to networks. Prepared by Silvia R. González, Belem Lamas, 

Cesar Montoya, Miriam Torres Sanchez, Yina 
Marin, Vivian Vanessa Cruz, and Eduardo Garcia

Design by Angelina Wu

Data are from UCLA LPPI’s 2023 survey of women-owned 
businesses in California. Percentages reflect the share of 
survey respondents and should not be interpreted as represen-
tative of all businesses. latino.ucla.edu

https://www.angelinawwu.com


Access to Capital
How Do Latina and Women 
Entrepreneurs Finance Growth?

Building Disaster Resilience
Are Latinas and Women Business 
Owners Planning for the Future?

Workforce Development & 
Training
What Supports Do Entrepreneurs 
Need to Build Their Teams?

70%

Insufficient funding 
was the top finance 
barrier for most CA 
women business own-
ers, and 70% of Latina 
business owners.*

According to the SBA, 
women own 44% of small 
businesses in California.

Black and Latina women 
are disproportionately 
concentrated in under-
valued service industries.

26% saw climate 
change impact 
their business.*

51% anticipated 
future impacts on 
their business.*

UCLA LPPI’s survey of California women 
entrepreneurs (2023) found:

Latina women are 
disproportionately 
affected by poor 
credit scores (48%).*

“It’s hard to navigate the capital 
system, especially for people of color 

who’ve been abused by it.”

“Having access to small loans is 
great because it builds confidence. 

It makes you feel like someone 
believes in you.”

What’s Working

What’s Working

What’s Working

Barriers

•	 Community Development Financial 
Institutions (CDFIs) provide out-
reach, support, and loans.

•	 Microloans and small zero-interest 
loans are helping for building credit 
and confidence.

•	 Inclusive hiring practices that inten-
tionally include underrepresented 
groups expand opportunity and help 
businesses and retain talent.

•	 Partnerships with education sys-
tems ease workforce gaps, making 
it easier for entrepreneurs to find 
qualified workers.

•	 Industry-specific aid models pro-
vide immediate small-business aid.

•	 Federal tax credits help businesses 
pay workers during disasters.

Latina White All

48%

18%

36%

26% 51%

Existing systems 
are unprepared 
to support small 

businesses in 
crises

Disaster 
recovery relief 

is too loan-
heavy

Outreach 
and support 

post-disasters 
is limited

Maria, a small business owner, shared:


